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Girl as Metaphor for Chocolate:

On Morinaga Milk Chocolate Advertisements in the 1930’s
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Speaker
MAEKAWA Shiori, Specially Appointed Assistant Professor, Nichibunken
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Commentator

INAGA Shigemi, Deputy Director-General, Nichibunken
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Moderator

ENOMOTO Wataru, Associate Professor, Nichibunken
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